














Audience overview for your fans © LecClaire, lowa

Top gender and age Top place
Female, 55-64 Davenport, IA

Top cities for your fans © Leclaire, lowa
Davenport
Le Claire
Bettendorf
Moline - |
clinton |
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Rank Cities Your Fans
1 Davenport, IA 1,045
2 Le Claire, IA 764
3 Bettendorf, IA 754
Hashtag performance © LecClaire, lowa
Rank Hashtag Posts Average Reach + Average Eng. Rate
1 #freedomrocktour 1 3,690 7.31%
2 #freedomrockiowa 1 3,690 7.31%
3 #freedomrock 1 3,690 7.31%
4 #iloveleclaire 6 3,413 18.54%

5 #carsandcoffee 1 3,408 3.29%



Answers overview © LecClaire, lowa

Best day to post Best type of post Best frequency to post
Wednesday Video 3 posts a day



LeClaire Instagram Business
Report

July 1 - 31, 2022



Performance

Posts
19 76%

Likes
445 ~19%

Average performance

Impressions

35,767 718%

Comments
7 N12%

visitleclaire

Reach

15,316 718%

New Followers
45 7350%

visitleclaire

Daily average impressions

1,154 7 18%

Post summary

Posts
19 76%

Likes
445 v 19%

Average likes per post

23 N 25%

Impressions

8,546

Comments
7 N12%

Average comments per post

0

visitleclaire
Reach
7,617 v 1%

Engagement Rate
5.42% ~17%



Hashtag performance

visitleclaire

Rank Hashtag Posts Average Reach v Average Eng. Rate
1 #buffalobillmuseum 1 604 4.55%
2 #buttercuppcandles 1 604 4.55%
3 #happyjoes 1 604 4.55%
4 #blueiguana 1 604 4.55%
5 #grasshoppersgiftshop 1 604 4.55%
Post insights visitleclaire

Showing 5 posts in total

July 25, 2022 12:04pm

Summer sunrise on the Mississippi never gets old! X Danelle Wright #tagtheqc #visitleclaire
#leclaireiowa #mississippiriver #thisisiowa #iloveleclaire #visitquadcities #quadcities

Likes Comments Impressions Reach Eng. Rate Spend

50 1 553 531 9.58% -

July 3,2022 08:14pm

Great day for a cruise on the @greatriverroad ! #tagtheqc #visitleclaire #visitquadcities #thisisiowa
#leclaireiowa

Likes Comments Impressions Reach Eng. Rate Spend

43 0 825 749 5.33% -

July 4, 2022 01:19pm

I'm proud to be an American where at least | know I'm free [X|[X Happy Independence Day! #tagtheqc
#visitleclaire #visitquadcities #thisisiowa #leclaireiowa #greatriverroad #freedomrocktour
#freedomrockiowa #freedomrock

Likes Comments Impressions Reach Eng. Rate Spend

35 0 446 366 7.85% -

Sorted by Likes



July 1, 2022 06:12pm

Enjoy your holiday weekend in LeClaire with Friday Night LIVE and fun wining, dining, shopping, and
cruising! Friday Shops open late: Antique Archaeology, Bela, LeClaire Olive Qil Co., Shameless
Chocoholic. » Wide River Winery Tasting Room, 5-7pm: liv

Likes Comments Impressions Reach Eng. Rate Spend
32 1 589 564 5.94% -
July 14, 2022 02:45pm

Have fun shopping 'til you're dropping in LeClaire! [X @grasshoppers_giftshop
@bamboobaby_boutique @belaleclaire #visitleclaire #leclaireiowa #visitquadcities #quadcities
#iloveleclaire #leclaireiowa #leclaireshopsmall #thisisiow

Likes Comments Impressions Reach Eng. Rate Spend

9 3 1 483 409 6.83% -

Audience overview visitleclaire

Top gender and age Top place
Female, 35-44 Davenport, lowa



Top gender and age

visitleclaire

Undisclosed
Female R
{7
Male C:}
13-17 18-24

Rank Gender and Age Your Fans
1 Female, 35 to 44 years old 393
2 Female, 45 to 54 years old 331
3 Male, 35 to 44 years old 302




Top cities visitleclaire

pavenport - |
Bettendor! . |

Leclaire .

Moline. -
Rockistand -
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Rank Cities Your Fans

1 Davenport, lowa 363

2 Bettendorf, lowa 132

3 Le Claire, lowa 105



Top countries

Rank Countries
1 United States of America
2 United Kingdom of Great Britain and Northern Ireland

3 Brazil

Your Fans

2,355

120

59

visitleclaire



Stories summary visitleclaire

Stories Impressions Reach

36 76% 2,123 727% 2,107 731%

Replies Exits Engagement Rate

0 ¥ 100% 97 741% 0% ~100%

Stories metrics insights visitleclaire
Stories Impressions
36 2,123
6 360

300

4 240
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2 120
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Stories by date

Reach
41

Completion Rate
97.67%

Jul 1, 06:12

Impressions

2,123

Reach
46

Completion Rate
91.30%

Jul 2, 02:48

Average Reach

59

Which day gets the most engagement?

Monday

visitleclaire

[ )
Reach Reach Reach
46 64 74
Completion Rate Completion Rate Completion Rate
97.83% 100.00% 96.05%
Jul 2, 02:48 Jul 3, 08:14 Jul 4,01:20
Completion Rate Exits
95.62% 97

visitleclaire

According to our calculations, it looks like this is the best way to earn the highest engagement
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Which is the best frequency to post? visitleclaire

Once daily

Exciting stuff, we've figured out that this is the best way to earn the highest engagement

onee dally _
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Total Followers visitleclaire
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Reach visitleclaire
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New Followers visitleclaire
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Engagement Rate visitleclaire
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